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PUBLISHING SYSTEM AND METHOD 

RELATED APPLICATIONS 
[0001] This application claims the benefit of U.S. Provisional Application No. 

60/455,773, filed March 19, 2003, entitled "Publishing System," which is incorporated herein 

by reference. 

COPYRIGHT NOTIFICATION 

Portions of this patent application include materials that are subject to copyright 
protection. The copyright owner has no objection to the facsimile reproduction by anyone of 
the patent document itself, or of the patent application as it appears in the files of the United 
States Patent and Trademark Office, but otherwise reserves all copyright rights whatsoever in 
such included copyrighted materials. 

BACKGROUND 

[0002] There are thousands of publications catering to different interests and 

covering various subjects and topics. Typically, in the past, content for such publications has 
been provided by professional writers who submit articles for publication. Often, such 
professional writers use their own judgment in selecting what specific subjects and topics to 
write about, or they are given some direction or assignment as to what subject matter they 
should write about. In the latter case, the assignments are often influenced by a relatively 
small group of people who manage the publication and "push" content that they perceive will 
interest the readers, or that will please the advertisers in the publication. 

[0003] However, the managers and professional writers of many such 

publications often fail to provide the content that most interests their readers. Publishers are 
often out of touch with the issues and topics that would be most popular with the readership. 

[0004] Further, for many topics involving specialized knowledge and 

expertise (such as, for example, the field of dentistry, etc.), publishers, due to their lack of 
such specialized knowledge and expertise, often fail to provide content in their publications 
most relevant to their readership and target audience. Even publishers and writers with a very 
high degree of specialized knowledge, expertise and experience in the subject area will not 
approach the knowledge and expertise of the collective readership taken as a whole, and 
therefore such publishers may fail to provide the most relevant content. In fact, even those 
publishers and writers that do have such specialized knowledge and expertise may still not 
know what issues are most important to the readers. 
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[0005] Typically, publishers receive only limited feedback from readers in the 

form of suggestions from a relatively very small number of proactive readers and occasional 
influxes of editorial letters, etc., after a particularly controversial article or feature has been 
printed in the publication. Readers often lack motivation to give feedback to publications, 
especially since the effort typically involved provides a significant barrier. Although many 
readers may desire the recognition and prestige of having a letter to the editor or article 
printed, many feel the effort involved in carefully crafting a letter, coupled with the slim odds 
of such a letter being selected to be printed, does not justify the endeavor. 

[0006] There is a need, therefore, for a publishing system and method that can 

address the shortcomings of previous systems and methods. It is an object and feature of the 
present invention, therefore, to provide a system and method for creating a printed 
publication with input and content from a substantial portion of the readership of such printed 
publication. 

[0007] It is a further object and feature of the present invention to provide 

such a system and method by which it is easy and convenient for interested readers to provide 
content and feedback for such printed publication. 

[0008] It is still a further object and feature of the present invention to provide 

such a system and method that allows a publisher to select and print content that will be very 
likely to interest the readership. 

[0009] It is a further object and feature of the present invention to provide 

such a system and method that provides incentives for interested readers to contribute content 
to such a printed publication. 

[0010] A further object and feature of the present invention is to provide such 

a system and method that is efficient, inexpensive, and handy. 

[0011] Additional objects and advantages of the invention will be set forth in 

the description that follows, and in part will be apparent from the description, or may be 
learned by practice of the invention. The objects and advantages of the invention may be 
realized and obtained by means of the apparatus and methods pointed out in the appended 
claims. 

SUMMARY 

[0012] To achieve the foregoing objects, and in accordance with the purposes 

of the invention as embodied and broadly described in this document, there is provided a 
method of publishing a magazine comprising, in combination, the steps of: providing a 
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printed magazine to a substantial portion of a vertical market that includes entities having 
interest in a common subject area; printing in the magazine portions of selected threads from 
an online forum in the subject area; and printing advertising in the magazine for at least one 
advertiser offering at least one product to the entities in the subject area. The method can 
further include the step of providing an online forum in the subject area wherein the online 
forum allows a subset of the entities to be contributors to the threads. 

[0013] According to one advantageous method, the magazine and the online 

forum are provided substantially free to the entities in the subject area. Contributors to the 
threads of the online forum include at least one subset of such entities. As a requirement of 
participation in the online forum, the contributors agree to permit the magazine publisher to 
print any content they contribute to the threads and further agree that the online forum shall 
have rights to publish any such content to the online forum. As a further requirement, the 
contributors agree to assign any intellectual property rights to the online forum for any 
content that they contribute to the online forum. Also, the entities must demonstrate 
qualification in the subject area to access the online forum. For example, the entities are 
required to correctly answer a qualifying question in the subject area before being allowed to 
participate in the online forum. 

[0014] Also, according to an advantageous method, a criterion for selecting 

threads from an online forum is the relative popularity of the threads. The popularity of the 
threads can be measured by the number of thread entries or by the number of entities 
contributing to such threads. Advertising for products related to the portions of selected 
threads is available in the print magazine proximal to the portions of selected threads in the 
magazine. The online forum is substantially devoid of advertising. The portions of selected 
threads are printed in the magazine in a format recognizably similar to threads in the online 
forum. The portions of selected threads printed in the magazine can include screen names of 
entities that contributed the portions of selected threads, photographs of those entities, 
geographic locations of those entities, registration information of those entities and/or user 
profiles of those entities who contributed such portions of selected threads. The portions of 
selected threads printed in such magazine also can include thread information about the 
portions of selected threads, such as a post number, the total number of posts in the thread 
and times when the portions of selected threads were posted. The portions of selected threads 
printed in the magazine can be ordered chronologically. A different background shade 
printed in the magazine can be used to distinguish portions of selected threads contributed by 
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different entities. Alternating background shades can assist in distinguishing between posts 
successively printed in the magazine. 

[0015] Another preferred method of the invention includes the steps of: 

ranking online forum threads by popularity; selecting a subset of the most popular topics for 
publication; editing the content; and printing the content in a printed publication in a format 
recognizably similar to a format of the online forum. The printed publication and the online 
forum can be provided substantially free. Contributors to the online forum agree in advance 
of contributing any content to the online forum to permit the printing of content contributed 
to the threads. Popularity of the threads can be measured, such as by the number of thread 
entries or the number of different contributors to the threads. Advertising in the printed 
publication for products related to content can be located proximally to the content in the 
printed publication. Preferably, the online forum is substantially devoid of advertising. The 
printed content can include screen names of entities that contributed the content and thread 
information about the forum threads. The thread information can include a post number, a 
total number of posts in the thread and the times when the portions of selected threads were 
posted. Alternating background shades can assist readers to identify content as originating 
from online forum. Preferably, the portions of selected threads include entries by at least 
three contributors. 

[0016] In accordance with another preferred method, the invention provides a 

method of publishing content including the steps of: providing an online forum; selecting a 
subset of online subject matter from the online forum for publication; editing the content; and 
printing the content in a format recognizably similar to the online format. 

[0017] In accordance with a preferred embodiment of the invention, a system 

is provided for publishing content. The system includes publishing means for providing a 
printed magazine to a substantial portion of a vertical market including entities having 
interest in a common subject area, means for obtaining from an online forum in the subject 
area portions of selected threads in the subject area, content means for printing in the 
magazine portions of the selected threads from an online forum in the subject area, and 
advertising means for making advertising in the magazine available to advertisers offering 
products to the entities in the subject area. 

[0018] In accordance with another preferred embodiment, the invention 

provides a system for publishing content including: means for providing an online forum; 
means for selecting a subset of online subject matter from the online forum for publication; 
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means for editing the content; and means for printing the content in a format recognizably 
similar to the online format. 

BRIEF DESCRIPTION OF THE DRAWINGS 
[0019] FIG. 1 is a simplified functional diagram of a preferred computer 

network for practicing the present invention, showing a web server connected to other 

computer systems via the Internet. 

[0020] FIG. 2 is a simplified functional block diagram of a web server 

configured according to a preferred embodiment of the present invention. 

[0021] FIG. 3 is a simplified functional diagram of a portion of a preferred 

embodiment of the present invention, showing the web server of FIG. 2 connected to users' 
computer systems via the Internet. 

[0022] FIG. 4 is a simplified relational diagram of a preferred embodiment of 

the present invention, showing relationships between and among interested readers, registered 
users, a magazine printer, a website, a website manager and related product advertisers. 

[0023] FIG. 5 is a simplified relational diagram of an alternate preferred 

embodiment of the present invention, showing relationships between and among interested 
readers, registered users, a publisher, a magazine printer, a website, a website manager and 
related product advertisers. 

[0024] FIG. 6 is flow diagram showing the steps involved in using website 

threads to select topics for publication in a print magazine, selling advertising and publishing 
the print magazine, all according to the present invention. 

[0025] FIGs. 7-11 show an example of a thread with posts contributed by 

registered users on a website page according to a preferred embodiment of the present 
invention. 

[0026] FIG. 12 shows an example of a website registration page according to 

the present invention. 

[0027] FIG. 13 shows an example of an abridged version of a thread 

(corresponding to the thread of FIGS. 7-11) printed on a magazine page according to the 
present invention. 

[0028] FIG. 14 shows an example of a product advertisement related to a 

thread printed on a magazine page, according to the present invention. 
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[0029] FIG. 15 shows an example of a magazine table of contents according 

to the present invention. 

[0030] FIG. 16 shows an example of a website survey printed in a magazine 

according to the present invention. 

[0031] FIG. 17 is a diagram of a simplified structure for a website according 

to the present invention. 

[0032] FIGs. 18-23 show an example of a thread with posts contributed by 

registered users of an online forum, where the thread and posts relate to dental case 
presentations. 

DETAILED DESCRIPTION 
[0033] Recently, a wide range of interactive devices has been developed to 

provide information to a variety of users via communications networks. These interactive 
devices include, for example, computers connected to various computer on-line services, 
interactive kiosks, interactive television systems, a variety of other wired and wireless 
devices, such as personal data assistants (PDA's), and the like. In particular, the popularity 
of computer on-line services has grown immensely over the last decade. Computer on-line 
services are provided by a wide variety of different companies. 

[0034] In general, most computer on-line services are accessed via the 

Internet. The Internet is a global network of computers. One popular part of the Internet is 
the World Wide Web, or the "Web." The World Wide Web contains computers that display 
graphical and textual information. Computers that provide information on the World Wide 
Web are typically called "Web sites." A Web site is defined by an Internet address that has 
an associated electronic page, often called a "home page." Generally, a home page is an 
electronic document that organizes the presentation of text, graphical images, audio and video 
into a desired display. These Web sites are operated by a wide variety of entities, which are 
typically called "providers." 

[0035] A user may access the Internet via a dedicated high-speed line or by 

using a personal computer (PC) equipped with a conventional modem, or a variety of other 
wired and wireless devices. Special interface software, called "browser" software, is 
installed within the PC or other access device. When the user wishes to access the Internet by 
normal telephone line, an attached modem is automatically instructed to dial the telephone 
number associated with the local Internet host server. The user can then access information 
at any address accessible over the Internet. Two well-known web browsers, for example, are 

7 



the Netscape Navigator browser marketed by Netscape Communications Corporation and the 
Internet Explorer browser marketed by Microsoft Corporation. 

[0036] Information exchanged over the Internet is typically encoded in 

HyperText Mark-up Language (HTML) format. The HTML format is a scripting language 
that is used to generate the home pages for different content providers. In this setting, a 
content provider is an individual or company that places information (content) on the Internet 
so that others can access it. As is well known in the art, the HTML format is a set of 
conventions for marking different portions of a document so that each portion appears in a 
distinctive format. For example, the HTML format identifies or "tags" portions of a 
document to identify different categories of text (e.g., the title, header, body text, etc.). When 
a web browser accesses an HTML document, the web browser reads the embedded tags in the 
document so it appears formatted in the specified manner. 

[0037] An HTML document can also include hyperlinks, which allow a user 

to move from one document to another document on the Internet. A hyperlink is an 
underlined or otherwise emphasized portion of text that, when selected using an input device 
such as a mouse, activates a software connection module that allows the user to jump 
between documents or pages (i.e., within the same Web site or to other Web sites). 
Hyperlinks are well known in the art, and have been sometimes referred to as anchors. The 
act of selecting the hyperlink is often referred to as "clicking on" the hyperlink. 

[0038] When reading this specification, the following information may assist 

in understanding terms and acronyms: 

[0039] Client-Server, A model of interaction in a distributed system in which 

a program at one site sends a request to a program at another site and waits for a response. 
The requesting program is called the "client," and the program, which responds to the 
request, is called the "server." In the context of the World Wide Web, the client is typically a 
"Web browser", which runs on a user's computer; the program which responds to Web 
browser requests at a Web site is commonly referred to as a "Web server." 

[0040] Domain Name System (DNS). An Internet service that translates 

domain names (which are alphabetic identifiers) into IP addresses (which are numeric 
identifiers for machines on a TCP/IP network). 

[0041] Internet. . A collection of interconnected (public and/or private) 

networks that are linked together by a set of standard protocols to form a distributed network. 
While this term is intended to refer to what is now commonly known as the Internet, it is also 
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intended to encompass variations, which may be made in the future, including changes and 
additions to existing standard protocols. 

[0042] HyperText Markup Language (HTML). A standard coding convention 

and set of codes for attaching presentation and linking attributes to informational content 
within documents. During a document authoring stage, the HTML codes (referred to as 
"tags") are embedded within the informational content of the document. When the Web 
document (or "HTML document") is subsequently transferred from a Web server to a Web 
browser, the codes are interpreted by the Web browser and used to parse and display the 
document. In addition to specifying how the Web browser is to display the document, 
HTML tags can be used to create links to other websites and other Web documents 
(commonly referred to as "hyperlinks"). For more information on HTML, see Ian S. 
Graham, The HTML Source Book, John Wiley and Sons, Inc., 1995 (ISBN 0471-1 1894-4). 

[0043] HyperText Transport Protocol (HTTP). The standard World Wide 

Web client-server protocol used for the exchange of information (such as HTML documents, 
and client requests for such documents) between a Web browser and a Web server. HTTP 
includes a number of different types of messages that can be sent from the client to the server 
to request different types of server actions. For example, a "GET" message, which has the 
format GET, causes the server to return the document or file located at the specified 
Universal Resource Locator (URL). 

[0044] LAN (Local Area Network) - This term is sometimes used herein to 

refer to a system that links together electronic office equipment, such as computers and word 
processors, and forms a network within an office or building. 

[0045] PDA (Personal Digital Assistant) - This term is sometimes used herein 

to refer to a small hand held computer with or without wireless access to the Internet. A 
lightweight, hand-held, usually pen-based computer used as a personal organizer. 

[0046] Transmission Control Protocol/Internet Protocol (TCP/IP). A 

standard Internet protocol (or set of protocols) that specifies how two computers exchange 
data over the Internet. TCP/IP handles issues such as packetization, packet addressing, 
handshaking and error correction. For more information on TCP/IP, see Volumes I, II and HI 
of Comer and Stevens, Internetworking with TCP/IP, Prentice Hall, Inc., ISBNs 0-13- 
468505-9 (vol. I), 0-13-125527-4 (vol. II), and 0-13-474222-2 (vol. HI). 

[0047] Uniform Resource Locator (URL). A unique address which fully 

specifies the location of a file or other resource on the Internet. The general format of a URL 
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is protocol://machine address :port/path/filename. The port specification is optional, and if 
none is entered by the user, the Web browser defaults to the standard port for whatever 
service is specified as the protocol. For example, if HTTP is specified as the protocol, the 
Web browser will use the HTTP default port. The machine address in this example is the 
domain name for the computer or device on which the file is located. 

[0048] WAN (Wide Area Network) - This term is sometimes used herein to 

refer to a communications network that uses such devices as telephone lines, satellite dishes, 
or radio waves to span a larger geographic area than can be covered by a LAN. World Wide 
Web ("Web"). Used herein to refer generally to both (l)a distributed collection of 
interlinked, user- viewable hypertext documents (commonly referred to as "Web documents", 
"Web pages", "electronic pages" or "home pages") that are accessible via the Internet, and 
(2) the client and server software components that provide user access to such documents 
using standardized Internet protocols. Currently, the primary standard protocol for allowing 
applications to locate and acquire Web documents is the HyperText Transfer Protocol 
(HTTP), and the electronic pages are encoded using the HyperText Markup Language 
(HTML). However, the terms "World Wide Web" and "Web" are intended to encompass 
future markup languages and transport protocols that may be used in place of or in addition to 
the HyperText Markup Language and the HyperText Transfer Protocol. 

[0049] Print (printed, printing). These terms are used herein to refer to 

physically printed matter (such as, for example, in a magazine or book, etc.) and exclude 
electronic publication (such as, for example Internet web pages, digital media, etc.). 

[0050] FIG. 1 illustrates a preferred computer network system for practicing 

the present invention. The system includes a web server 101. The web server 101 includes 
input and output devices, as is well known in the art. For example, the web server 101 
preferably includes a display screen or monitor 102, a keyboard 104, a mouse 105, a printer 
106, etc. The web server 101 further includes a database 103 for storage of the data and 
software included in preferred embodiments of the present invention. The web server 101 
also includes a server computer 108 for processing the data and software. The web server 
101 is connected to a network 107, which serves as a communications medium with users 
109, 110, 111 and nnn (where nnn refers to any number of users). In presently preferred 
embodiments of the invention, the network 107 comprises the Interntet. The Internet, as 
previously discussed, comprises a global network of networks and computers, public and 
private. Upon reading this specification, those skilled in the art will now understand that, 
under appropriate circumstances, considering issues such as developments in computer 
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hardware, software and connectivity, etc., other network configurations and devices also may 
suffice, such as for example, PDAs connected via a wireless network, etc. 

[0051] FIG. 2 shows the web server 101 configured according to a preferred 

embodiment of the invention. The web server 101 hosts website 300, which includes a 
module for user registration and login 301, a module for user account information 302, a 
module for message boards (also called an online forum 303), a module for surveys 304, a 
module for articles 305, a module for an online version of a magazine 306, a module for 
classified advertising 307, a module for job listings 308, a module for links 309, a module for 
press releases 310 and a module for support 311. Upon reading this specification, those 
skilled in the art will understand that, under appropriate circumstances, considering issues 
such as user preference, services offered by website manager, market demand, subject area, 
etc., other functional modules may be included, such as for example, a continuing education 
module for professionals such as dentists, etc. 

[0052] FIG. 3 is a diagram showing the relationships between a registered user 

202 (exemplary of any number of users 109, 110, 111, nnn), an unregistered user 203 (also 
exemplary of any number of users), the Internet 107, the web server 101 hosting website 300 
(see FIG. 2), and a forum manager 201, all according to a presently preferred embodiment of 
the invention. A registered user 202 connected via the Internet 107 can read and contribute 
content to the online forum 303 hosted on the web server 101. An unregistered user 203 
connected via the Internet 107 can access the module for user registration and login 301 to 
the website 300. 

[0053] Preferred software for an embodiment of the present invention 

comprises the following software and technologies: Microsoft NT Server 4.0, Internet 
Information Server 4.0, Microsoft Site Server, Commerce Edition, v3.0, SQL Server 7.0; 
Message Board software: Infopop's UBB.Classic v6.0, and ActiveState ActivePerl v5.6; 
Persits ASPUpload v3.0, Persits ASPJpeg vl.2; Technologies used: Active Server Pages 
(ASP), Component Object Model (COM). In a preferred embodiment, Infopop's UBB 
message board software is modified as follows: UBB's built in registration module is 
bypassed and integrated into a site- wide custom registration module, a portion of UBB's 
built-in edit account module is disabled in favor of a site-wide edit account module, and UBB 
member profiles are modified to include avatars. 

[0054] Referring again to FIGs. 2 and 3, the unregistered user 203 interested 

in accessing and/or interactively contributing content to the website 300 must first gain 
access through user registration and login 301 to the website 300. Preferably, the 
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unregistered user 203 must demonstrate qualification in such subject area in order to become 
a registered user 202. In one such embodiment, as a requirement for registration, an 
unregistered user 203 applying to register must demonstrate some minimum level of 
knowledge in such subject area, such as by correctly answering at least one qualifying 
question about the subject area. For example, in an embodiment involving the subject area of 
dentistry, registration can be substantially restricted to dentists and others knowledgeable in 
dentistry, and as a requirement for registration, an unregistered user 203 applying to register 
must answer at least one qualifying question 758 about dentistry correctly (see FIG. 12). 

[0055] As a requirement for registration, an unregistered user 203 also must 

agree that any content contributed by the unregistered user 203 to website 300 may published 
and/or printed by a website manager 401 and/or magazine printer 404 (see FIG. 4). In 
addition, the unregistered user 203 must agree that any intellectual property rights to content 
contributed by the unregistered user 203 to the website 300 are assigned to the website 
manager 401. Preferably, if an unregistered user 203 attempting to register does not meet the 
above requirements, the unregistered user 203 cannot complete the registration process and 
become a registered user 202 and therefore cannot gain access to the online forum 303. Thus, 
the website 300 restricts participation in the online forum to entities that agree to assign any 
intellectual property rights for any content contributed to the online forum by such entities 
and that agree that the website manager and/or magazine printer may publish and/or print 
such content. Upon reading this specification, those skilled in the art will understand that, 
under appropriate circumstances, considering issues such as the type of vertical market being 
served, the distribution of entities, hardware and software being used, etc., other methods of 
restricting access to the website 300 also may suffice, such as for example, registration 
providing tiered access, access restriction based on a private intranet, etc. Preferably, 
however, to promote participation by entities qualified in the subject area there is no fee for 
such an entity to become a registered user 202, and access to the website 300 is provided 
substantially free to registered users 202. 

[0056] Appendix A presents an example user agreement, according to a 

preferred embodiment of the present invention. Preferably, an unregistered user 203 must 
consent to such an agreement before being allowed to become a registered user 202 and 
before gaining access to the online forum 303. 

[0057] Print media and online media each have advantages and disadvantages 

over the other. A preferred embodiment of the present invention succeeds in obtaining for 
print media some of the advantages of online media. Despite the growing popularity of 
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online media content, many people still prefer to read print media (such as magazines and 
books, etc.). Print media can still reach a much wider distribution of entities in some vertical 
markets than a website or other internet/online media. For many people, the effort involved 
in going to a computer and looking up a website address is more than picking up a magazine 
received in the mail. People who are not especially computer savvy often prefer the familiar 
and easy manipulation of flipping pages compared to scrolling and clicking through websites. 
Others don't like the glare of a 'computer display screen. For these people, print media has 
advantages. PDAs and new small wireless Internet devices allow more portability for 
electronic media. Despite this, however, when it comes to portability, ease of reading, and 
convenience, print media remains more popular than electronic media (especially since such 
wireless Internet devices have not yet permeated, much less saturated, most vertical markets). 
These are some of the many reasons why print media are more popular and effective for 
many professional journals compared to online publishing. However, as mentioned before, 
one of the disadvantages of traditional print media is that since it is less convenient for 
readers to give feedback to the printer, printers tend to be more "out of touch" with what the 
readership thinks and wants to read about. 

[0058] FIG. 4 is a simplified functional diagram of a preferred embodiment 

according to the invention showing the relationships between product advertisers 405, the 
website manager 401, the website 300, a magazine printer 404, magazine readers 403 and 
registered users 202. As shown in FIG. 4, the magazine printer 404 prints and distributes 
magazines to interested readers 403, as indicated by flow 435, and to registered users 202, as 
indicated by flow 431. Preferably, the interested readers 403 comprise a substantial portion 
of a vertical market including entities having interest in a common subject area. In one 
exemplary embodiment, the vertical market is the vertical market of dentistry and related 
dental products and services. Preferably, magazines are provided substantially free to 
qualified entities of the vertical market in the subject area. Again referring to the exemplary 
embodiment for the vertical market for dentistry and related dental products and services, the 
magazine printer 404 prints and distributes a dentistry magazine to interested readers 403 
including dentists other qualified entities in the field of dentistry. 

[0059] Typically a subset of interested readers 403 (and perhaps also 

additional people who do not receive the printed publication) qualified in the subject area will 
also be interested in accessing and interactively contributing content about the subject area 
via website 300 and will become registered users 202 as indicated by flow 441. Registered 
users 202 receive information and contribute to the website 300 as indicated by flow 411. 
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Preferably, website 300 provides a relatively open, informal, and unbiased forum for 
registered users 202 to encourage participation and contributions. For example, dentists can 
create threads on the online forum 303, posting questions or raising issues to get feedback 
and opinions from other dentists about products and procedures. A dentist, for example, may 
want feedback from other dentists about the advantages and disadvantages of packing cord 
versus an alternative retraction system. Although it is beneficial to know what 4 out of 5 
dentists prefer, it is more statistically relevant and beneficial to know what 40 out of 50 
dentists prefer and to get their opinions in their own words, with comments. Preferably, the 
website manager 401 receives information and contributes to the website 300 as indicated by 
flow 415. For example, the website manager 401 may post articles, polls, and questionnaires, 
or raise issues open for comment by registered users 202. The website manager 401 can 
select popular threads and topics from website 300 and edits such threads to produce 
abbreviated versions for printed publication. The magazine printer 404 also can cooperate 
with the website manager 401, which provides the website 300 with the online forum 303 in 
the subject area. 

[0060] Preferably, registered users 202 can access the online forum 303 (see 

FIG. 2) at any time (24 hours a day). The online forum 303 allows registered users to post 
comments 724 (see FIGS. 7-11) and responses to other registered users and to conveniently 
interact. The online forum 303 allows registered users 202 to create threads about topics in 
which they are interested, which allow them to share ideas, ask questions, voice concerns, 
discuss techniques, and find solutions, etc. The online forum 303 tracks thread data, such as 
the contributor of each post, the time of each post, the total number of posts in each thread, 
etc. Preferably, the online forum 303 is substantially devoid of advertising to provide a more 
attractive forum for users and to help avoid the appearance of bias. 

[0061] The online forum 303 provides the magazine printer 404 with feedback 

about which topics most interest the readers and further provides the magazine printer 404 
with relevant topical content in the subject area. By evaluating which threads are the most 
popular, as indicated by factors such as number of total posts in the thread, number of 
contributors to the thread, number of users that have read the thread, etc., the magazine 
printer 404 can select threads/topics in which magazine readers will most likely be interested, 
especially since registered users 202 (although typically a minority of those receiving the 
magazine) provide a relatively large representative sample of interested readers 403. The 
online forum 303 also provides a way for the magazine printer 404 to tap the collective 
experience and knowledge of registered users 202 because registered users 202 can easily and 
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conveniently contribute their opinions, suggestions, and solutions to various problems or 
ideas in the subject area. For example, a collection of dentists that have encountered rare or 
fairly unique problems can provide multiple perspectives on such issues. Even for common 
issues, the breadth of experience provided by the relatively large group of participating users 
can provide benefits that a single contributor, such as a professional writer in the subject, 
often cannot provide. 

[0062] The website manager 401 can contact product advertisers 405 selling 

products related to popular threads in order to sell advertising space for products related to 
the popular threads/topics. A preferred criterion for selecting which threads/topics are 
"popular" (and therefore should be selected for printed publication) is the number of 
registered users posting to a thread. An alternate preferred criterion for selecting which 
threads are "popular" and therefore should be selected for printed publication is the total 
number of posts in a thread. The website manager 401 can sell advertising to product 
advertisers 405, as shown by flow 421, and can arrange with the magazine printer 404, to 
print such advertising, preferably adjacent the associated thread in the printed publication, for 
distribution to interested reader 403 and registered users 202, as shown by flow 425. 

[0063] The inventor has discovered that many interested readers 403 are 

enticed to become registered users 202 by the perception that there is much less effort 
required to get their opinions printed in a magazine published as described in this 
specification (especially when such entities may present their ideas and contributions 
informally). This includes those interested readers who would like to contribute their 
opinions and insights in the subject area but typically would not make the effort to contribute 
material to a printed publication because of the perceived high level of effort involved to 
have something published (by a traditional trade journal, for example). 

[0064] Many entities in a subject area, including interested readers 403 and 

registered users 202, desire to receive recognition for the knowledge and expertise they have 

developed in the subject area. Many entities in the subject area, including interested readers 

403 and registered users 202, also desire to contribute their knowledge for the greater good 

and benefit of others. The website 300 provides a way for such entities to easily and 

conveniently contribute their ideas and knowledge, and to receive the wide distribution and 

recognition that a printed publication offers. For many such entities, seeing their own 

contributions in a printed magazine is a much greater and more prestigious honor than just 

having their contributions posted on a website. Thus, such entities have even greater 

incentive to become registered users and contribute content to the website 300, as indicated 

by flow 441, since such contributions may be selected to be printed by the magazine printer 
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404. Further, interested readers 403 who desire to receive further information about the 
subject area and who access from the website 300 the unabridged version of threads printed 
in the magazine are also motivated to become registered users 202. 

[0065] FIG. 5 depicts an alternate preferred embodiment of the present 

invention, showing relationships between and among interested readers 403, registered users 
202, a publisher 506, the magazine printer 404, the website 300, the website manager 401 and 
related product advertisers 405. As shown in FIG. 5, the website manager 401 receives 
information and contributes to the website 300 as indicated by flow 515. The publisher 506 
can collect information from the website manager 401, such as, for example, demographic 
information about registered users 202, as shown by flow 501. The publisher 506 also can 
collect information from the website 300, as indicated by flow 521, regarding threads and 
topics from the website 300 that are popular with registered users 202. Preferably, the 
publisher 506 selects popular threads and topics from the website 300 and edits such threads 
to produce abbreviated versions for printed publication which are then distributed to 
interested readers 403 and registered users 202, as discussed above. The publisher 506 can 
contact product advertisers 405 who desire to sell or are selling products related to popular 
threads in order to sell advertising space for products related to the popular threads/topics. 
Also, the publisher 506 can sell advertising to product advertisers 405, as shown by flow 505, 
and can arrange with the magazine printer 404, as shown by flow 511, to print such 
advertising, preferably adjacent the associated thread in the printed publication. 

[0066] According to one preferred aspect of the present invention (as an 

improved way of generating advertising revenue, among other advantages) information from 
the online forum 303 can be used to select topics for publication in the print magazine, to sell 
advertising for the magazine and to publish the magazine. With particular reference to 
FIG. 6, the magazine printer 404 preferably has access to the website 300. The magazine 
printer 404 can review the recent online message board postings/website threads (step 601) 
on the website 300. Then the magazine printer 404 (step 602) can select topics for 
publication from among such postings/threads. The magazine printer 404 can then identify 
related products and/or services that may have an association with one or more of such 
selected topics (step 603). After that, the magazine printer 404 is in an improved business 
position to sell advertising in the magazine to related-product advertisers (see step 604) and 
will preferably offer space in the printed magazine to such advertisers adjacent the associated 
topic in the printed magazine. Upon reading this specification, those skilled in the art will 
understand that, under appropriate circumstances, such as having various kinds of 
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demographic information about posting and/or reading entities from the website and/or other 
sources, such selling practices might include various communications relevant to, for 
example, such demographics. 

[0067] After the selling step 604, the magazine printer 404 ideally will receive 

one or more advertising commitments from the related-product advertisers (step 605). After 
all topics and products/services have been selected/identified and such sales consummated, 
magazine printer 404 can complete the magazine layout for the current issue to be published 
(see step 606). Such layout will preferably take advantage of the controllable sizes and 
locations of the message board postings on the selected topics to generate maximum 
advertising revenue with minimal loss of readability interest. Typically, for the exemplary 
dentists' magazine, about 4-5 spaced published threads comprise such 
"maximum/minimum". Then magazine printer 404 can print (step 608) and distribute (step 
609) the magazine to interested readers 403. The magazine printer 404 can notify the related- 
product advertisers of the issue publication (step 610). Then the magazine printer 404 will 
ideally receive payment for the advertising from the related-product advertisers (step 611). 
Upon reading this specification, those skilled in the art will understand that, under 
appropriate circumstances advertising revenue might be secured or paid to magazine printer 
404 in various ways, for example, partially or wholly prepaid, or may include business trades 
or discounts or special offers, etc. The magazine printer 404 may deal with various 
advertising buyers not all of whom are related-product/service advertisers but at least some of 
whom may be advertising agencies, industry groups, or others wishing to place and pay for 
advertising, etc. 

[0068] FIG. 12 shows an example of a website registration page 750 

according to a preferred embodiment of the present invention. The website registration page 
750 includes fields for entering registration data such as a login name (also called screen 
name 752), a password 754, and contact information such as an email address 756. The 
website registration page 750 also has at least one field that asks the user to answer a 
qualifying question 758, to demonstrate qualification in the subject area of the website before 
being able to become a registered user 202 and to access online forum 303. 

[0069] FIGS. 7-11 show an example of a thread with posts contributed by 

registered users on a website page according to a preferred embodiment and method of the 
invention. Referring to FIGs. 7-11, a thread 716 with posts 714 includes comments 724 
contributed by registered users 202 on a forum thread page 701 of the website 300. 
Preferably, the forum thread page 701 includes website branding 700 identical to magazine 
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branding 800 (see FIG. 13). Forum thread page 701, as well as other pages of the website 
300, can have hyperlinks allowing registered users 202 to easily navigate between different 
pages and modules of the website 300 as shown by FIG. 17. Such hyperlinks can include 
hyperlinks for the online version of the magazine 306, forums 303, classifieds 307, jobs 308, 
links 309, login and registration 301, user account information 302, technical support 311, 
and other pages such as continuing education, home page, online store, etc., as shown in 
FIGs. 7-11 and 17. The website 300 utilizes message board software, well known by those 
familiar in the art, that organizes and categorizes the thread 716 by a topic category 722 
according to well known methods. The forum thread page 701 includes a thread title 718, 
which allows users to quickly identify the topic and subject matter of the thread 716. Posts 
714 of the thread 716 are displayed in chronological order on the forum thread page 701. 
Consecutive posts 714 of the thread 716 can have alternating background shades (dark 
background 726 and light background 728) so that registered users 202 can more easily 
distinguish where one post ends and the next post begins. Upon reading this specification, 
those skilled in the art will understand that, under appropriate circumstances, considering 
issues such as the number of posts, number of contributors, etc., other means for 
differentiating one post from another may suffice, such as for example, assigning a unique 
background color to each contributor, etc. The post 714 includes a screen name 702 and 
other user information about the contributing registered user 202, such as a member number 
704, total number of contributor posts 706, a contributor location 708, a contributor 
registration date 710, a contributor IP address 712 and/ or a contributor picture 730 (see 
FIG. 8). 

[0070] FIGs. 18-22 show an example of a thread with posts contributed by 

registered users of an online forum, where the thread and posts relate to dental case studies 

and utilize images related to the case studies. A registered user 202 can select a case 

presentations hyperlink 770 (see FIG. 7) to access a case presentations page 772. The case 

presentations page 772 displays posted case presentations 774, which include information 

such as the screen name 702 of the contributing registered user 202, the case name (i.e., the 

online thread title 718 for the case), the date of the post 720, and an image 776 representative 

of the case. When the registered user 202 selects a posted case presentation 774 to view, 

introductory information 778 is displayed along with images 776 posted for the case and case 

notes 780 for the images. Posts 714 of content contributed by other registered users 202, 

including comments 724, are also displayed. A registered user 202 also can select a link 782 

to add or edit a case presentation. The registered user 202 enters a case presentation by 

entering a case category 784 from a menu of case categories, a case name/online thread title 
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718. The registered user 202 also has the option of entering the introduction 778 to the case. 
In addition, the registered user 202 can add an image 776 to a case presentation by entering 
the path for the image 776 in a case image field 786 and selecting an upload button 788 to 
upload the image to the website 300. The image 776 is then displayed for the registered user 
202 to enter case notes 780 in a case note field 790. 

[0071] FIG. 13 shows an example of an abridged version of a thread 

(corresponding to the thread of FIGS. 7-11) printed on a magazine page according to a 
preferred embodiment of the present invention. Preferably, at least one page 801 of the 
printed magazine includes portions of a thread 716 selected from the online forum 303. The 
magazine page 801 is printed in a format recognizably similar to the thread 716 in online 
forum 303 to assist interested readers 403 in understanding and appreciating that the content 
is from the online forum 303. This recognizably similar format can include alternating 
background shades (dark background 726 and light background 728) so that interested 
readers 403 can more easily distinguish where one post ends and the next post begins. 
Preferably, the recognizably similar format can include the screen name 702 and other user 
information about the contributing registered user 202, the total number of contributor posts 
706, the contributor location 708, the contributor registration date 710 and/or the contributor 
picture 730 (see FIG. 8). It is noted that the recognizably similar format items such as screen 
name 702, total number of contributor posts 706, etc., are items that are not printed in a 
typical magazine article and help interested readers 403 to differentiate such content as 
originating from a website thread 716. Preferably, posts of thread 716 are printed in 
chronological order and include the time of post 720 for each post 714. Preferably, the 
printed version of thread 716 is condensed and edited by publisher 506 or magazine printer 
404. The printed version of thread 716 on magazine page 801 can provide an indication of 
which posts have been omitted, for example, by showing the original post number 802 and 
the total number of original posts 803 from website 300. Therefore, as shown in the example 
of FIG. 13, interested readers 403 can see that "post 3" has been omitted in the printed 
version, since the printed version goes from "post 2 of 30" to "post 4 of 30" as indicated by 
the original post number 802 and the total number of original posts 803 for the second and 
third posts 714 on the magazine page 801. 

[0072] Preferably the online forum 303 allows registered users 202 to interact 

and respond multiple times with posts 714 to a thread 716. This opportunity for multiple 
responses is a vast improvement over the limitation afforded by a letter to the editor of a 
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typical magazine or publication, since often it takes more than one iteration to reach a 
solution or provide answers to counter-arguments, etc. 

[0073] The thread 716 printed on the magazine page 801 includes a thread 

title 804 that preferably indicates the essence of the subject matter and content of posts 714 
within the thread 716. It is noted that the magazine printer 404 or publisher 506 may edit or 
rewrite the thread title 718 from the original online forum 303 to create a different thread title 
804 for the magazine page 801 (especially since the online thread title 718 is typically created 
with the first online post and cannot fully anticipate the direction of the discussion that will 
follow, whereas the magazine printer 404 or publisher. 506 can create an appropriate thread 
title 804 with the benefit of hindsight). Registered users 202 can include content pictures in 
the comment 724 portion of the post 714. For example, the best way for a dentist to 
communicate a problem or issue, and get feedback on a case study, may be to post actual 
photos of the patient's condition, as described more fully above. It is noted that comment 
pictures are typically related to the subject of the thread while the contributor picture 730 
(also known as an avatar) is typically a picture of the contributor. 

[0074] Preferably, the thread 716 printed in the magazine includes at least 

three posts 714 to give multiple perspectives on the topic and/or show responses and counter- 
responses. Printing at least three posts 714 of thread 716 also helps interested readers in 
recognizing the content as being from the online forum 303. 

[0075] Preferably, the magazine page 801 includes the online thread location 

806, which indicates that the unabridged version of the thread 716 is available online and 
how to locate the thread on the online forum 303. Preferably the magazine branding 800 (for 
example, "DentalTown"® magazine) and website branding 700 (for example 
"DentalTown.com") are identical, or nearly identical. Upon reading this specification, those 
skilled in the art will now understand that, under appropriate circumstances, considering 
issues such as brand name recognition, corporate structure, relationship of publishing and 
website management entities, etc., other branding options may be used. 

[0076] FIG. 14 shows an example of a product advertisement related to a 

thread printed on a magazine page. Preferably, the advertisement 900 is for a product or 
service, etc., related to the subject matter and comments of the thread 716. The 
advertisement 900 is printed in the magazine adjacent to the corresponding thread that 
discusses the product, service or related subject matter in order to provide maximum impact 
for the advertiser. For example, FIG. 13 shows a thread 716 which discusses "the Expa-syl 
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system" printed on page 36 of the magazine and FIG. 14 shows an advertisement, for "the 
Expa-syl system", which is printed on the (adjacent facing) page 37 of the magazine. 

[0077] FIG. 15 shows an example of the table of contents of a magazine 

published according to a preferred embodiment and method of the present invention. As 
shown in FIG. 15, at least one thread from the online forum 303 is selected for printing in the 
magazine on a controversial topic judged from the responses by registered users 202. For 
example, DentalTown® magazine features a monthly feature called "point/counterpoint" 
which features posts from registered users 202 that have opposing viewpoints on a subject. 

[0078] FIG. 16 shows an example of a website survey printed in a magazine 

published according to a preferred embodiment and method of the present invention. As 
shown in FIG. 16, the website 300 can provide surveys and polls that allow registered users 
202 to see the "votes" of the registered users 202 on different topics. Demographic data can 
be collected from registered users 202 who participate in online polls to provide survey 
results that can include demographic and other information about those polled (such as 
credentials and other qualifications of those being polled). Preferably, results from the online 
poll are printed in the associated magazine. 

[0079] The online forum 303 also provides a valuable and marketable 

resource for the website manager 401 to generate additional revenue and/or provide 
additional services to registered users 202 via online polls and surveys. The website manager 
401 can utilize the participation of the registered users 202 to provide additional services to 
product advertisers 405, such as surveys and polls customized to meet the needs and 
requirements of such product advertisers 405. For example, product advertisers 405 can 
easily and conveniently get feedback about their products from registered users 202. Such 
registered users 202 are likely to be highly correlated with the appropriate group targeted by 
the product advertisers 405 in the subject area. The subject matter and phrasing of surveys 
and polls can be determined by the website manager 401. Upon reading this specification, 
those skilled in the art will understand that, under appropriate circumstances, considering 
issues such as business model, revenue streams, subject area, etc., other entities (such as for 
example, registered users, or independent third parties) may select the subject matter and 
phrasing for polls and surveys. Product advertisers 405 can contract with the website 
manager 401 to conduct a survey, which website manager can then post on the website 300 
and/or e-mail to registered users 202. Upon reading this specification, those skilled in the art 
will now understand that, under appropriate circumstances, considering issues such as 
business model, etc., other methods of providing surveys and polls may be used. 
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[0080] Preferably, the website 300 periodically provides awards for products 

and services, etc. in the subject area, based upon the voting of registered users 202. Awards 
add value and recognition to website branding and magazine branding. Further, since awards 
are based upon the voting of the registered users 202, registered users 202 and interested 
readers 403 put more trust and faith in the legitimacy of such awards, and such awards are 
therefore more valuable. Product advertisers 405 that receive awards are likely to reference 
the awards in their advertising, giving more exposure to the website branding and magazine 
branding. Also, product advertisers 405 that receive awards are more likely to place ads in 
the magazine, thus generating more revenue for the magazine printer 404 or publisher 506. 

[0081] APPENDIX B shows exemplary portions of an issue of a printed 

magazine that has been published according to the present invention. 

[0082] From the foregoing, it can be seen that the present invention possesses 

numerous advantages. It provides an apparatus and method for creating a printed publication 
with input and content from a substantial portion of the readership of the printed publication, 
by which it is easy and convenient for interested readers to provide content and feedback for 
the printed publication. The invention provides incentives for interested readers to contribute 
content to such the printed publication. It allows a publisher to select and print content that 
will be very likely to interest the readership. It does all of this in an efficient, inexpensive 
and handy manner. 

[0083] Additional advantages and modifications will readily occur to those 

skilled in the art. Therefore, although applicant has described applicant's preferred 
embodiments of this invention, it will be understood that the invention in its broader aspects 
is not limited to the specific embodiments, details, representative devices, and illustrative 
examples shown and described. Accordingly, departures may be made from such details 
without departing from the spirit or scope of the general inventive concept. Such scope is 
limited only by the below claims as read in connection with the specification. 

APPENDIX A 

AGREEMENT BETWEEN USER AND DENTALTOWN.COM 
These terms of use are an agreement between DentalTown.com, Inc. 
("DentalTown.com") and users of its website ("you" or "user"). This agreement (the 
"Agreement") also governs your use of the products and services made available to you by 
DentalTown.com through its website (the "Website"). By clicking on the button below 
marked "I Accept" or using the Website, you acknowledge that you have reviewed and agree 
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to all of the provisions, disclosures and disclaimers in this Agreement and agree to be bound 
by them in connection with your use of the Website. DentalTown.com reserves the right to 
modify or supplement any or all of the terms of this Agreement from time to time without 
notice to you. DentalTown.com reserves the right, in its sole discretion, to restrict, suspend 
or terminate access to all or any part of the Website or to change, suspend or discontinue all 
or any aspect of the Website, including the availability of any feature, database, information 
or content, at any time and without prior notice or liability. 

As you use the Website, you will encounter windows and hyperlinks that take you to 
web pages or websites of other companies with which we contract, either to make their 
products and services available to you or to enable you to communicate directly with those 
companies. Your use of such web pages or websites, while subject to the terms of this 
Agreement, is also subject to and governed by the terms and guidelines, if any, contained 
within such web page or website. Where such web page or website contains terms, 
conditions, policies, notices or disclaimers prepared by DentalTown.com related to the use of 
our Website or other web pages, or websites accessed through our Website, such terms, 
conditions, policies, notices or disclaimers are incorporated by reference into this Agreement 
whether or not any such term, condition, policy, notice, or disclaimer is referenced below. 
You acknowledge that you are aware of and accept the terms and conditions of 
DentalTown.com's Privacy Policy. 

EMERGENCY MEDICAL CONDITIONS 

DO NOT USE THIS SITE FOR MEDICAL EMERGENCY SERVICES. IN AN 
EMERGENCY, CALL 91 1 OR YOUR LOCAL EMERGENCY ASSISTANCE NUMBER. 

RESTRICTED TO ADULTS 

You must be at least 18 years of age to use DentalTown.com. You agree to be solely 
responsible for (i) maintaining such controls over the use and/or access to DentalTown.com 
by minors in your family or (ii) having access to your computer or login limited to the extent 
necessary to restrict use to adults. 

OUR STAFF 

Our staff includes, in part, dentists and other health care professionals. None of our 
dentists will enter into a dentist-patient relationship with you, and no other Professional 
participants will establish any clinical relationship with you while they are using 
DentalTown.com's services. They can assist you in your personal, general research but they 
will not engage in any conduct that involves the practice of medicine or other health care 
profession. The information you obtain from the Website should not substitute for or be used 
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instead of a clinical or therapeutic relationship with a health care professional. You are 
responsible for reviewing and understanding all research and other information obtained by 
you from the Website. 

The Professional participants will not create or retain any medical records about you 
or monitor your care. The Professional participants should not be considered to be your 
treating or care giving health care professional and will not communicate with your own 
health care provider. Consequently, any information you obtain from the Website should not 
substitute or be used instead of a relationship with a health care professional. All users are 
encouraged to seek the advice of, and regularly consult with, dentists and other health care 
professionals of their selection. You should not disregard or delay medical advise or 
treatment based on information on the Website. 

DentalTown.com does not clinically evaluate or perform credentialing of the 
Professional participants, because the Professional participants are not practicing medicine or 
providing medical advice, prescriptions or opinions about individual-specific treatment 
matters. Thus, our internal policy that each dentist of the Professional participants be "Board 
Certified" or "Board eligible" is solely for our benefit, and may be changed or waived at any 
time. The Professional participants do not diagnose or treat any medical conditions or 
prescribe medication or treatments for anyone using the DentalTown.com Website. The 
Professional participants should not accept payment from you and should not bill any 
insurance company, government payment program, or other source of health benefits in 
compensation for providing information to you on the Website. If you decide to seek 
information or obtain treatment from any Sponsor (as described below), the Professional 
participants will not follow up or monitor your care. 

Please do not share personal medical information of a kind you would wish to be held 
confidential in a dentist-patient or similar clinical relationship. The members of the 
Professional participants do not keep any medical records and will not have any records 
concerning prior contacts you may have made to our Website. Since the dentists on the 
Professional participants are not in a dentist-patient relationship with you, the information 
you provide will not be considered a medical record. DentalTown.com shall have the right to 
use any questions, comments, or other information submitted by users in books, articles, 
commentaries, research or similar ways. 

When we receive an e-mail, we make reasonable efforts to respond in as timely a 
manner as possible but DentalTown.com does not guarantee that it will respond to all 
inquiries. We reserve the right to ignore or delete any information including, without 
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limitation, information that is fraudulent, abusive, defamatory, obscene or in violation of a 
copyright, trademark or other intellectual property or ownership right of any other person. 
You should be aware of the general risks of transmitting information over the Internet. While 
DentalTown.com attempts to prevent unauthorized persons from accessing our files or 
tampering with our site, we cannot guarantee that these efforts will always be successful or 
that information will be transmitted without interruption or error. 

OUR SPONSORS 

DentalTown.com is one way for you to gather general medical information and to 
make contact with certain clinics or hospitals or other contracting sponsors in your area who 
have arranged to post advertisements on, and make other information available through, our 
Website (the "Sponsors"). Our relationships with a Sponsor in a particular area are based on 
factors we establish, which may include offering exclusivity in a particular region. Sponsor 
information may be displayed based on the zip code where you reside. All information 
regarding a specific Sponsor has been provided by that Sponsor. 

We contract with Sponsors for a fee and such fee is not based on the volume or value 
of any services Sponsors may or may not provide to our users. We do not endorse, credential 
or accredit the services our Sponsors advertise and make no representations or warranties 
about the type of services, quality of care, source of payment or billing practices of our 
Sponsors. We do not verify or update the licenses, accreditations, certifications or other 
permits and approvals of any Sponsor. You are responsible for all activities between you and 
a Sponsor. 

If you indicate that you wish information about or from a Sponsor, or to be contacted 
by a Sponsor, this information is passed along to the Sponsor. We also provide to our 
Sponsors general information about the users who contact our Website. 

CONTACTS WITH OTHERS WEBSITES 

DentalTown.com may include or provide links on the Website to other web sites on 
the Internet, which may include information, opinions or recommendations of various 
individuals, organizations or companies. In providing such links, DentalTown.com does not 
represent to you that it has investigated the content of such information, opinions or 
recommendations, and thus you understand and agree that DentalTown.com does not warrant 
or guarantee the accuracy of such information or necessarily endorse, credential or accredit 
any such opinions, recommendations, websites, individuals, organizations or companies. 
You acknowledge and agree that DentalTown.com has no control over such sites and is not 
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responsible for the availability of such external sites. You also acknowledge and agree that 
DentalTown.com does not endorse and is not responsible or liable for any content, 
advertising, products or other materials on or available from such sites. You should contact 
the site administrator or Webmaster for other websites if you have any concerns regarding 
such links or the content located on such other websites. 

OUR INFORMATION 

DentalTown.com strives to be a valuable resource of timely information for our users. 
We cannot ensure that information we provide is accurate, exhaustive or complete on every 
subject or that it will necessarily include all of the most recent information available on a 
particular topic. This information is of a general nature and we urge you to review it with 
your healthcare provider. Users should never delay, ignore or fail to obtain medical advice 
based on information obtained from DentalTown.com. 

YOUR INFORMATION 

DentalTown.com may gather and share customer and client information with its 
Sponsors about the areas, topics and communities of interest, zip codes, and products and 
services identified, purchased or used by you and our other users of our Website. Such 
information may be aggregate or individual. Information we gather about the use of our 
website may be used, for example, in providing information to our Sponsors, advertisers or 
vendors of products and services with which we have a relationship. If you elect to provide 
additional information about yourself (which may include for example, your name, e-mail 
address, mailing address or other background or contact information), such information shall 
be used by DentalTown.com or any Sponsor for the purpose for which it was given. The 
manner in which we collect and use personally identifying information voluntarily provided 
by you is described in our Privacy Policy. Such information may also be used by 
DentalTown.com to enforce this Agreement. 

RESEARCH ORGANIZATIONS AND STUDIES 

We contract with research organizations, and other companies that recruit research 
candidates, that are interested in identifying individuals who may be interested in 
participating in research studies of various kinds. DentalTown.com is compensated under 
such arrangements. There are places on our Website that provide you with information about 
these research opportunities. Your decision to participate in a research study is completely 
voluntary. Any information you may provide to DentalTown.com in connection with 
requesting additional information on clinical trials may be disclosed to research organizations 
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or similar entities, and therefore should not be considered confidential to DentalTown.com. 
You will not be compensated for providing such information to DentalTown.com, and you do 
not have any ownership in any research organization studies or anything derived from such 
studies. DentalTown.com does not evaluate, approve, review or endorse any research 
organization studies. We do not control or determine how information provided to a research 
organization is used by that organization or whether the research organization provides such 
information to others with which it has agreements. 

COPYRIGHT AND TRADEMARK 

All text and images Copyright © [DATE] by DentalTown.com, Inc. The names 
"DENTALTOWN.COM", and associated logos are proprietary trademarks and service marks 
ofDentalTown.com, Inc. 

The Website contains information, software, text, photographs, graphics and other 
material that are protected by copyright, trademark or other proprietary rights of 
DentalTown.com. All content on the Website is copyrighted as a collective work pursuant to 
applicable copyright law. You are granted a limited nonexclusive license to use the 
information for your personal and noncommercial use. Otherwise, you may not copy, store 
in electronics form, modify, print, transmit, sell or transfer, create derivative works from, 
distribute, perform, frame in another web page, display, or in any way exploit any of the 
content, in whole or in part. Permission to reprint or electronically reproduce any 
DentalTown.com materials is expressly prohibited without prior written consent from 
DentalTown.com. You may hyperlink to the Website provided that the link is to the "home" 
page of the Website. 

The Website includes an interactive portion that allows users to submit information 
and materials. Users shall not provide copyrighted or other proprietary information to 
DentalTown.com without permission from the owner of such material or rights and shall be 
solely responsible for any damages resulting from such disclosures. Users shall be solely 
responsible for obtaining such permission and agree to indemnify DentalTown.com for any 
claim that information or materials submitted by you infringe any third-party intellectual 
property right. You grant DentalTown.com a nonexclusive license to use, copy, edit, modify, 
transmit, distribute and to create a derivative work of any information or material submitted 
by you through the Website, including but not limited to distribution in DentalTown.com' s 
electronic and print newsletter. 

If you believe that your work has been copied in a way that constitutes copyright 

infringement, please provide DentalTown.com's copyright agent the following information: 
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1. 



an electronic or physical signature of the person authorized to act on 



behalf of the owner of the copyright interest; 



2. 



a description of the copyrighted work that you claim has been 



infringed; 



3. 



a description of where the material that you claim is infringing is 



located on the site; 



4. 



your address, telephone number, and email address; 



5. a statement by you that you have a good faith belief that the dispute 
use is not authorized by the copyright owner, its agent, or the law; 



6. 



a statement by you, made under penalty of perjury, that the above 



information in your Notice is accurate and that you are the copyright owner or authorized to 
act on the copyright owners behalf. 

DentalTown.com's Copyright Agent for Notice of claims of copyright infringement 
can be reached at: By Mail: [MAIL ADDRESS] By telephone: [TELEPHONE NO.] By 
email: [EMAIL] 



We may adopt and revise policies from time to time governing the conduct of our 
users, including, without limitation, when they exchange messages or information, participate 
in chat sites or community forums, which policies are incorporated by reference into this 
Agreement as noted above. We have the right, but not the obligation, to review, modify, 
block or delete any postings or messages we consider to be potentially defamatory, obscene, 
harassing, abusive, threatening or otherwise intended to or having the effect of interfering 
with or disrupting the exchange of information or operation of the Website. You agree not to 
use the Website or information from other users to send unsolicited commercial messages, or 
to initiate unsolicited commercial transactions, either individually or in a mass mailing or 
message distribution. If you post information, or other materials on the Website, you agree 
and represent and warrant that you have all rights under applicable law, including without 
limitation, copyright, trademark, trade secret, or other intellectual property laws, that permit 
you to provide this information on the Website and that we and all users have the right to 
download and use that information, software or other materials. You warrant to 
DentalTown.com that you will not use this Website for any purpose that is unlawful or 
prohibited by this Agreement of use in any manner. 



YOUR CONDUCT 
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USE OF MESSAGE BOARD 

The Website includes a community message board. To access the message board, 
you will be required to select a user name and password. The user name that you select is the 
name that appears when you post on the message board. It can be any name that you select, 
as long as someone else has not selected that name before you. Your password, like your 
username, is only for logging into the communities. It can be anything you want it to be. If 
you are an AOL user, it does not have to be your AOL password, and in fact, we suggest that 
you not use your AOL password. 

Considering the real-time nature of this message board, DentalTown.com cannot 
review messages or confirm the validity of information posted. DentalTown.com does not 
actively monitor the contents of posted messages, is not responsible for any messages posted, 
does not vouch for or warrant the accuracy, completeness or usefulness of any message, and 
is not responsible for the contents of any message. The messages express the views of the 
author of the message, not necessarily the views of DentalTown.com or any entity or 
individual associated with DentalTown.com. Any user who feels that a posted message is 
objectionable is encouraged to contact DentalTown.com immediately by email. If 
DentalTown.com determines that removal is necessary, it will make every effort to remove it 
within a reasonable time frame. Because removal is a manual process, removal or editing 
particular messages may not occur immediately. 

You shall not upload, post or email any content or information that (a) is libelous, 
defamatory, obscene, pornographic, abusive, harassing or threatening, (b) contains viruses or 
other contaminating or destructive features, (c) violates the rights of others, such as content 
that infringes any copyright, trademark, patent, trade secret or violates any right of privacy or 
publicity, (d) offends the community standards of users of the Website (e) interferes with or 
disrupts the Website, (f) harass another user or (g) otherwise violates any applicable law. 
Although DentalTown.com does not and cannot review the messages posted and are not 
responsible for the content of any of these messages, it reserves the right to delete any 
message for any reason whatsoever. You remain solely responsible for the content of your 
messages, and you agree to indemnify and hold DentalTown.com harmless with respect to 
any claim based upon transmission of your message(s). DentalTown.com reserves the right 
to reveal your identity (or whatever information we know about you) in the event of a 
complaint or legal action arising from any message posted by you. DentalTown.com reserves 
the right to use any messages or information posted by you for any purpose, including but not 
limited reproduction in its electronic or printed publications and you grant DentalTown.com a 
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nonexclusive license to use, copy, edit, modify, transmit, distribute and to create a derivative 
work of any such message or information. 

WARRANTY 

INFORMATION SUPPLIED BY DENTALTOWN.COM IS PROVIDED "AS IS, 
AS AVAILABLE" AND NEITHER DENTALTOWN.COM NOR ANY OF THE 
PROFESSIONAL PARTICIPANTS, INCLUDING WITHOUT LIMITATION OUR 
DENTISTS AND SPONSORS, MAKE ANY REPRESENTATION OR WARRANTY 
WITH RESPECT TO THE CONTENTS OF THIS WEBSITE OR INFORMATION 
FURNISHED BY THEM OR OUR AGENTS, EMPLOYEES OR REPRESENTATIVES 
AND SPECIFICALLY DISCLAIM TO THE FULLEST EXTENT PERMITTED BY LAW 
ANY AND ALL WARRANTIES, EXPRESS OR IMPLIED, INCLUDING, BUT NOT 
LIMITED TO, IMPLIED WARRANTIES OF MERCHANTABILITY, COMPLETENESS, 
TIMELINESS, CORRECTNESS, NONINFRINGEMENT, OR FITNESS FOR ANY 
PARTICULAR USE, APPLICATION OR PURPOSE. YOU HEREBY ALSO AGREE 
THAT DENTALTOWN.COM, AND ITS SUBSIDIARIES, OFFICERS, DIRECTORS, 
AGENTS AND EMPLOYEES, SHALL NOT BE LIABLE TO YOU FOR ANY 
DAMAGES, CLAIMS, DEMANDS OR CAUSES OF ACTION, DIRECT OR INDIRECT, 
SPECIAL, INCIDENTAL, CONSEQUENTIAL OR PUNITIVE, AS A RESULT OF YOUR 
USE OF THIS WEBSITE OR ANY INFORMATION YOU OBTAIN ON IT OR ANY 
OTHER INTERACTION WITH DENTALTOWN.COM OR ITS SUBSIDIARIES. IN 
DOING SO, YOU AGREE THAT YOU ARE WAIVING VOLUNTARILY AND 
UNEQUIVOCALLY ANY LIABILITY OF DENTALTOWN.COM OR ITS 
SUBSIDIARIES. 

DentalTown.com cannot make any representation or warranty concerning errors, 
omissions, delays or other defects in the information supplied to users, or that its files are free 
of viruses, worms, Trojan horses or other code that include or manifest contaminating or 
destructive characteristics. 

INDEMNIFICATION 

You agree to indemnify and hold harmless DentalTown.com, its affiliates and their 

respective officers directors, agents, and employees from and against any claim, demand, or 

cause of action, including any (including attorneys fees) arising out of claims based on any 

aspect of your use of the Website, including without limitation, (i) claims based on 

defamation or other conduct by you in using the Website, or (ii) your violation of any 
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intellectual property laws including without limitation those relating to copyright, trademarks 
or trade secrets. 

MISCELLANEOUS 

If any clause or provision set forth herein is determined to be illegal, invalid or 
unenforceable under present or future law, then, in that event, you understand and agree that 
the clause or provision so determined to be illegal, invalid or unenforceable shall be severable 
without affecting the enforceability of all remaining clauses or provisions. The application of 
these provisions, disclosures, terms, conditions and disclaimers and all other matters arising 
from your use of this Website or of any information you obtain from DentalTown.com shall 
be governed by the laws of the United States of America and the State of Arizona. Any 
claims, disputes or other controversies relating to or arising from these provisions, disclosures 
and disclaimers or from your use of this Website or any information you receive from 
DentalTown.com shall be brought exclusively in the United States District Court, Arizona 
District, Maricopa Division or the Circuit Court for Maricopa County, Arizona, and you 
hereby expressly consent to the exercise of jurisdiction over you by such courts. To the 
fullest extent permitted by applicable law, each party to this Agreement waives its or his right 
to a jury trial with respect to any action brought under or in connection with this Agreement. 
Any notice to DentalTown.com shall be given in writing and sent by certified and registered 
mail to DentalTown.com, Inc., [ADDRESS], Attn: President: Howard Farran. 

This Agreement constitutes your entire agreement with DentalTown.com and 
supersedes all prior or contemporaneous communications, proposals or agreements, whether 
oral or written, between us. You agree that this agreement takes effect on your first use of the 
Website, and that it applies to all persons accessing the Website from your computer. You 
agree and are obligated to regularly review this Agreement for changes and agree to those 
changes by continuing to use the Website. DentalTown.com has the right to amend this 
Agreement at any time without notice to you by making changes to this Agreement as posted. 
If any inconsistency exist between the terms of this Agreement and any additional terms and 
conditions posted on the Website, such terms will be interpreted as to eliminate any 
inconsistency, if possible, and otherwise, the additional terms and conditions will control. 

The headings used in these terms of use are for convenience only and such headings 
are not to be used in determining the meaning or interpretation of these terms of use. 

You agree that regardless of any statute or law to the contrary, any claim or cause of 
action arising from or out of use of the Website must be filed within one (1) year after such 
claim or cause of arose. 
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You acknowledge that the provisions, disclosures and disclaimers set forth in this 
Agreement are fair and reasonable and your agreement to follow and be bound by them is not 
the result of fraud, duress or undue influence exercised upon you by any person or entity. A 
printed version of this agreement will be admissible in any proceeding relating to this 
Agreement to the same extent as other business documents and records generated and 
maintained in printed, hard copy form. Notwithstanding any provisions of this Agreement, 
DentalTown.com has available all remedies at law or equity to enforce this Agreement. 
There are no representations, promises, warranties or undertakings by DentalTown.com 
contrary to those set forth above. 

HIPAA COMPLIANCE 

To comply with the Health Insurance Portability and Accountability Act of 1996 
("HIPAA"), you agree that you will not submit any information or materials containing 
Protected Health Information ("PHI"). PHI is information or materials relating to an 
individual's medical condition or care and from which an individual can be identified. You 
further agree to indemnify, defend and hold harmless DentalTown.com and its affiliates and 
their respective officers, directors, agents and employees from, for and against any claim, 
demand or cause of action, including payments of reasonable attorneys' fees and costs arising 
out of or related to any violation of HIPAA or failure to comply with the terms of this 
section. If DentalTown.com determines that you have distributed PHI on the Website 
without de-identifying it as required by HIPAA, it will so notify you and may suspend or 
terminate your right to access the Website. 

I HAVE READ THE FORGOING AGREEMENT AND AGREE TO BE BOUND 
BY ITS TERMS AND CONDITIONS. 

PRIVACY POLICY 

Your privacy concerns are important to DentalTown.com. This Policy is designed to 
provide you with the information you need to control your personal information. 

1. You may use the DentalTown.com website without giving us information 
which identifies you, such as your name, address, telephone number, credit card and similar 
information. We refer to these types of information as "Personally Identifying Information". 
To use certain portions of the Website, you will need to provide a user name and password. 
Your user name is not considered Personally Identifying Information. You are responsible 
for ensuring that your user name and password are not used without your authorization. 
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2. We collect Personally Identifying Information only if you voluntarily provide 
it on the website. If you do not wish to provide some or all of the information requested on a 
screen, or if you have concerns about maintaining the confidentiality of any information, do 
not provide it. 

3. We may request general information, such as your State and zip code, in order 
to identify the sponsor for your area, and for statistical purposes. For convenience, this 
information may be stored on your hard drive in a "cookie file." If you wish to block or 
delete such files, most browsers provide a method for doing so. This type of general 
information, as well as information concerning the websites from which users visit our site, 
and other similar information, may be provided to third parties in aggregate form. 

4. We reserve the right to use, without Personally Identifying Information, any 
questions, comments or other information submitted by users in books, articles, 
commentaries, research or similar ways. Users may be identified by user name. 

5. If you visit a website that is linked to the DentalTown website, you should 
consult that website's privacy policy before providing Personally Identifying Information. 
DentalTown.com is not responsible for the security procedures or data collection policy for 
any linked website. Accessing a linked site is at your own risk. 

6. We will use Personally Identifying Information provided by you for the 
purpose for which it is given to us. For example, to respond to a request for further 
information, or to have a Sponsor contact you at your request. It also may be used by us, or 
by entities with which we contract, for transmission of newsletters and advertisements in 
which you may be interested, and for such other purposes that are disclosed at the time the 
information is given. If you receive information that you do not wish to receive, please 
contact us or follow the instructions for removing your name from the circulation list for that 
item. 

7. DentalTown. corn's policy is that the website may be used only by individuals 
over the age of 18, and we urge parents to supervise their children's use of the website. We 
do not collect any information from children. However, if a parent learns that a child has 
submitted Personally Identifying Information to our website, the parent should contact us and 
that information will be deleted. 

8. In making your decision whether to provide Personally Identifying 

Information, you should be aware of the general risks of transmitting information over the 

Internet. Our website generally does not use encryption. While DentalTown.com attempts, 

to prevent unauthorized persons from accessing our files or tampering with our website, we 

cannot guarantee that these efforts will always be successful or that your information will not 
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be lost, misused or altered. DentalTown.com is not responsible for any breach of security or 
any action by a third party that receives the information. 

9. This Privacy Policy should be read in conjunction with the Terms of Use, 
which govern your use of the Website. 

If you have any comments or questions about this Privacy Policy, please contact the 
web administrator at administrator@DentalTown.com. 
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CHOICE 




IN BLEACHING LIGHTS 

MA8CE Of YOUR 
FIUST CHOICE 

If you've been thinking about a chairside 
whitening system, now's the time to make 
your move! The Rembrandt Award-Winning 
Smile Program was voted a 2003 TOWN IE 
AWARD for Best Bleaching Light. 



REM B RAN DTr 
Smile Whitening Program * 
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More And More Professional Educators 

Are Recommending DEXIS® To 
Successful, Growing Dental Practices. 




1-888-88-DEXIS ext 2 



Leading educators trust DEXIS* to make a profound difference in 
growing, successful dental practices. Want to know why? Callus 
at 1-888-88-DEXIS ext 2 orvisitwww.DEXray.com to schedule an 
convenient in-office consultation to see the difference fbryourself. 





Digital Diagnostic Imaging 

FREE FACTS, circle 3 on card 
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Combining practice management, con- 
tinuing education, financial planning 
and investment advisors into a compre- 
hensive package just for the dental 
practitioner drives the Mercer 
Companies' success. ...22 
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When Will Infection Control Get Real? 

Rella Christensen, PhD reviews the new CDC guidelines and compares them with 
current OSHA blood-borne pathogen regulations 

How to Use Cerinate Porcelain for a Prep Case 

Robert Maher, DDS raises a paUent's self-confidence with veneers that require 
minimal preparation 

J. Morita Product Profile: Spaceline Feel 21 

A new patient delivery system designed to prevent musculoskeletal stress 
BioLose Technology. Acquires PACIive Continuing Education Program 
BioLase will continue the tradition of one of dentistry's premier CE programs 

Sirono Product Profile: Electric Handpieces: High Power Meets 
Function and Design 

Enjoy greater speed ranges, ergonomics and control with Sirona handpieces 
Anterior Single Tooth Dental Implant: 
Current Concepts For Enhanced Aesthetics 

Townie, Nicky M. Hakimi, DDS, MSD presents current concepts of an aesthetic 
single tooth implant with emphasis on current literature and research data 
Where Do I Use What Material... and Why? 

Boyd Tomasetti, DMD, discusses the benefits of plant-based bone replacement 
grafting material 

ONLINE TOWNIE POLL: Financing 

Results from the finance poll reveal what's most important to dentists when they 
borrow money for their practice and provide third-party financing for their patients 
TOWNIE CLINICAL: The Old Single Central Crown 
Dr. Arturo Garcia shows what a little whitening and Empress can do for a smile 
Managing Occupational Allergies 

Curt Hamann, MD; Pam Rodgers, PhD and Kim Sullivan discuss latex and 
chemical allergies and how it effects your patients and your staff 



MESSAGE BOARDS 
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Point/Counterpoint: Indications for Third Molar Removal 

Wet-gloved dentists discuss the appropriate time to remove wisdom teeth 
The Endo Files: HELPI Chronic Pain from Apicoectomy 

Endodontic asks the Townies for suggestions on where pain might originate in 
tooth that had root canal 

Does a Newly Built Office Pay? 

The Townies discuss whether a brand-new office is worth the investment 
How Does Sonicare Compare to Other Toothbrushes? 
Dentists share their experiences with various toothbrushes 
Tri-Clip— What a Joke 

£&S£2£2 ^J^X™^™™ Dkinund * Tri - Clip 
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Precision Latch Heads 



Lynx™ Nose Cones and 
Contra Angles - : t - 



! 



Cat. # LX102 

Classic Latch Head $49 ' 




Cat # LX11 

1 :1 ContrD Attach men* $69 



Cat # LX102-N 

Spring Latch Head $69 




• Cat # LX101 \ -a Reduction 
Contra Attachmenr $119 




Cat # LX102-BB 

Ball Bearing Latch 
Head $69 



Cat # LX 110 1:10 Reduction 
• Contra Attachment $199 




Cat # LX124 1 :2£ Reduction 
Contra Artachmeni $259 



Cat # LX102-M 

Mini Latch Head $69 




Cat # LX164 : t-i Kp.duct.or 
C nn:r*» ^*t; ch-nrr' $299 



Cat # LX106 SNAP 
LX 104 -SCREW 

AutociavabJe Propny 
Hear! $32 



Cat # LX14-SNCI . aedicticr 
itraiph* ivjoscf Coru- $129 




Cat# LX 102-D 

Dor/oi Latch Hear $39 



Cat # LXl 1-SNCL 

' :" Strait?!".* aeatr- Cor 



ALL HEADS ARE ALSO AVAILABLE IN DORIOT STYLE. 
. All Autoclavable @- and American Made 



FREE FACTS, circle 7 on card 



Years of research has resulted in 
a low speed system like no other 

For over two decades, MTI Precision 
Products has been perfecting its Lynx™ 
Low Speed System. The result is the most 
dependable, precision-engineered low 
speed handpiece on the market. With over 
650,000 sold, no other low speed system 
is as reliable and affordable. With Lynx™, 
your total life cycle ownership cost will be 
a fraction of what you will pay for any 
competing product without sacrificing 
performance, feel or reliability. 




The LX Gold Motor is engineered and manufactured for years 
and years of trouble-free perfonnarice^&ctierr^ 
Low noise, light weight and perfectly balanced. Adjustable 
forward and reverse up to 20,000 rpm. -J< v " 



Cat # LXC-4H /4 hole) 
Cat # LXC-2H (2 hole) 





IE 



The De^t Warranty 
in the Industry 



If your LX Gold Motor fails to operate, we will 
repair or replace it absolutely free, for 7 years 
from your purchase date. 



We accept VISA, MasterCard, American Express & Discover or send check to: 

P.O. Box 221 
175 Oberiin N. Ave 
Lakewood, NJ 
08701-9801 



MTI 

Precision Products, LLC 



To Order Call 

1.800.367.329Q, Fax 1.732.905.7445 
or Visit www.mti-denta5.com 
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Indications for Third Molar Removal 




Jon Ludwig, DMD 
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Posted: 1 1 /l 5/2003 5:44:52 AM Post 0 of 23 

Just wanted to see what everyone's philosophy on this was. If the patient is symptomatic, it s 
a no-brainer, but how about when you see an 18-yr-old for re-care with no symptoms, espe- 
cially the ones that finished ortho a few yrs ago? What are the indications for third molar 
removal in asymptomatic cases? Based on angulation? Evaluation of arch form for space. Is 
it a fallacy that third molar eruption will crowd the remaining dentition? 
And how about in those 30-50-yr-old patients, that have an impacted third molar, with no 
symptoms? Will these impactions ever really cause a problem? Did we miss the window of 
opportunity already based on their age? (Younger patients tend to heal faster). How aggres- 
sive should we be in removal of these teeth? 

Posted: 1 1 /l 5/2003 6:35:57 AM Post 1 of 23 • 

Jon, you will surely get a variety of opinions on this one, but I'll risk losing face and toss m mine. \ 
For the 30-50-year-old set, if asymptomatic I will leave the "sleeping bear" alone unless ' 
there are signs (observed-not potential ones) 1 can demonstrate to the patient that indicate 
their removal and require the patient to assume some risk of morbidity. These signs would 
include caries, local perio, radiographic cyst, root resorption of adjacent tooth, etc. Then the 
decision is left to the patient. If symptomatic, then I recommend removal rather than heroic 
endo, crowns, monster fillings, perio surgery, etc.; just get clear informed consent. Another 
indication for removal I occasionally run into is prophylactically for patients with impending 
organ transplant surgery, to reduce any predictable potential sources of infection. 
Those 24 and younger heal much, much better! (At any age you have to consider the underly- 
ing general health and patient's ability to heal, including lifestyle factors such as smoking 
and hygiene.) A 16-year-old heals better than a 24-year-old. 

1 don't think you should leave a tooth to be partially erupted for long term. I tell the patient we 
want their third molars to either come all the way in or stay all the way out. If electing to not 
extract an impaction, patients should be reinforced to the need of lifelong periodic FMX/Pano 
to monitor against potential cysts. (I keep a copy of a pano with huge cyst about an impacted 
tooth that I caught for demonstration purposes, especially those who refuse x-rays.) 
If I do a new patient exam on someone under 30, we always discuss the status of their wiz- 
zies, with predictions of continued eruption, cleansability, etc. If hopelessly impacted, I rec- 
ommend removal before root development is complete, if possible. 

Posted: 1 1 /I 5/2003 10:47:54 AM Post 2 of 23 

Randy, you have a very rational and intelligent approach to this issue. I agree with you com- 
pletely. I wish all dentists had your insight. 
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BioLase Technology acquires PACIive continuing 
education program from Discus Dental 

Acquisition demonstrates BioLase's commitment to quality continuing education 

BioLase Technology, Inc. (NASDAQ: BLTI), manufacturer of the top-selling, # I -choice 
Waterlase all- tissue dental laser and LaserSmile soft -tissue laser and whitening system, 
has acquired PACIive from Discus Dental, Inc. 



The announcement was made at the annual 
World Clinical Laser Institute s West 
Coast Symposium held in San Diego. The 
annual meeting evolved from a user group 
of Waterlase dentists three years ago to the 
largest association of laser dentists in the 
world. More than 750 dental profession- 
als, including dentists, hygienists, staff 
and auxiliaries, as well as many members 



make the experience unforgettable for 
those who choose to master the art of func- 
tional aesthetic dentistry." 

Jones has headed up BioLase since 1998 
and has helped position the company as 
the leading manufacturer of both hard and 
soft tissue lasers for dental procedures. 
Jones says. "The ability to perform and 
teach laser aesthetic procedures with the 
Waterlase and LaserSmile should 
further elevate and expand the 
clinical capabilities of the 




standards of excellence that have defined 
the PACIive experience, and help take the 
program to new heights." 

PACIive operates a series of continuing 
education courses that focus on aesthetics 
and occlusion. It offers a rare opportunity 
for dental professionals to treat complex 
restorative cases under the guidance of a 
clinical instructor and together with a cer- 
tified master ceramist. The goal of the pro- 
gram is to teach its participants how to 
reconstruct and in some cases, create new 



PACIive operates a series of 
continuing education courses that 
focus on aesthetics and occlusion. 



PACIive Clinical Faculty Director, Dr. Bryan McKay; Biolase CEO 
and President Jeffrey Jones: and PACIive CBnical Director Dr. Edward Lowe 



of the media attended the three-day sym- 
I posium, which was highlighted by 
keynote addresses from Dr. Howard 
Farran, founder of DentalTown, and Dr. 
\ Michael DiTolla. a rising star in practice 
management. Several PACIive officials 
■ also addressed the gathering, including 
Dr. Edward Lowe, clinical director, and 
Dr. Bryan McKay, clinical faculty leader. 

The transfer of ownership will occur 
immediately as BioLase will begin operat- 
ing the program and conducting the courses 
' scheduled for 2004. "We are excited about 
J expanding our involvement in continuing 
education for dental professionals," says 
Jeffrey Jones. CEO and President of 
BioLase Technology. "PACIive really rep- 
resents the pinnacle of continuing educa- 
tion for dentists. The interaction between 
the participants and the instructors, the 
state-of-the-art technology and equipment 
utilized at the program, and the clinical 
concepts taught at PACIive really help to 



aesthetic dentist in keeping 
with PAClive's reputation of 
offering the best in materials, 
equipment, faculty, and curriculum." 

PACIive, one of dentistry's premier live- 
patient, hands-on continuing education 
programs in the United States was estab- 
lished in 1998 by Dr. William Dorfman, 
founder of Discus Dental, Inc. and fea- 
tured dentist on ABC's hit reality TV show 
Extreme Makeover, along with some of 
the finest aesthetic dentists in the country. 
PACIive quickly established itself as a 
provider of education for dentists wanting 
to acquire the clinical and management 
skills to perform the dental aesthetic proce- 
dures often featured on Extreme Makeover. 

"We're proud of PAClive's accomplish- 
ments over the past six years. We've 
helped change the lives of thousands of 
dental professionals, as well as their 
patients," says Dr. Dorfman. "We're 
pleased to hand over the reigns of the pro- 
gram to a solid organization. We believe 
BioLase is going to continue to uphold the 



smiles using proven clinical methodolo- 
gies and the best materials available. 
Participants emerge with a greater under- 
standing of function and aesthetics. 
"Our faculty is truly a special group," says 
Dr. Lowe. "All of the instructors at 
PACIive have years of experience treating 
complex restorative cases, Smile Design 
cases, and even the extreme cases. We 
look forward to the new management of 
the program and we anticipate expanded 
curriculum and new course venues that 
would allow even greater access to our 
continuum." 

According to Jones, "PACIive is a respect- 
ed forum, well known in the industry for 
advancing dentistry to the benefit of both 
practitioners and patients. PACIive has a 
strong contingent of instructors, sponsors 
and suppliers that BioLase plans to contin- 
ue working with to grow the PACIive tra- 
dition and to broaden its course offerings. 
Additionally. PACIive is an ideal forum to 
showcase BioLase's Waterlase and 
LaserSmile dental laser systems." 
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Eiitfo files 



HELP! Chronic Pain From Apicoectomy 



ransom_note 

Posts: 16 

Reg.: 11/23/2003 




doctored 
California 
Posts: 2,954 

Reg.: 9/21/2002 



mauty 
Florida 
Posts: 8,966 

Reg.: 8/2/2000 



Posted: 1 1 /25/2003 1 2:39:36 AM Post 0 of 2 1 

Here is the synopsis: I am not an endodontist! However, a Public Assistance patient of mine 
had a large lucency on #7 (probably necrotic from previous ortho... blunted root). We did the 
RCT, but the pain and lucency did not resolve. She is a really nice lady whose husband was 
injured. They are having hard times and are on PA. I explained before we did the RCT that 
the RCT might not get rid of the problem and she would then have to see an endodontist. The 
pain did not resolve and she really can't afford the specialist but she really did not want to 
pull a front tooth. 

So, I think to myself this is a pretty straight-forward apicoectomy. I tell her I will do it and 
worse case we will have to pull it anyway. So I did the apico and removed a large ball of 
granulation tissue. Feeling very satisfied with myself, I closed the incision and was sure it 
would help the situation. 

It has been a month-and-a-half and she keeps having intense and sporadic pain. Is this unusual? 

Posted: 1 1/25/2003 12:55:46 AM Post 1 of 21 

Tell us a little about the technique used for the endo. Was the tooth treated in two or more vis- 
its? What obturation method did you use? Was there any "weeping" at the time of obturation? 
OK, fast forward. What method of retrofill did you use? MTA? Did you use ultrasonics to 
prepare the canal after making a beveled excision of the root tip? Give us some details so we 
can make suggestions. I am sure many here have lots of experience to share. 

Posted : 1 1 /25/2003 1 :04:02 AM Post 2 of 2 1 

Where did you get your training in apicos? Sounds like the tooth needs to be extracted. I 
don't do "favors" for patients anymore. A case like this is a classic lawsuit in the making. 
Patient falls on hard times, caring GP performs unsuccessful specialist procedure, patient sues 
and settles for a quick $ 1 OK. 




gocanes 

Posts: 954 
Reg.: 10/10/2002 



bmusikant 
Essential Dental 
Systems, Inc 
New York, NY 
Posts: 1,754 

Reg.: 6/8/2001 



Posted: 1 1 /25/2003 6: 14:33 AM Post 5 of 2 1 

Could be non -odontogenic in origin. Did you submit the "large ball of granulation tissue" for 

microscopic evaluation? Was there vital tissue in the canal at the time of RCT? 



Posted: 1 1 /25/2003 6:36:52 AM Post 6 of 2 1 

Were there any pockets around the tooth? Was the labial plate of bone intact when you laid 
back a flap? Just want to rule out fractures. Are there any other areas along the length of the 
root. Want to rule out auxiliary canals that may harbor non- vital tissue. Is there labial swelling 
along with the discomfort that the patient is still experiencing? 

I've had a few cases over the years where the discomfort did not go away after an apico. but 
resolved when the root canal was re-treated taking care not to dislodge the retrograde filling. 

I don't think you did anything wrong that merits a future lawsuit even if the procedure does 
not turn out successfully. I also would not want to define my actions by the most negative 
people who come into my office. After 32 years of private practice. I still find most people 
are good and fair and that's in NYC. continued 
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f DentalTown Message Board 


Posted : 

December issue 
DentalTown 


Townie Choice Award for CareCredir 




rstutzman 

Official Townie 

Member Since: 
6/29/2000 


DearTownies: 
Thank you so much! 

CareCredit is honored to receive the Townie Choice 
Award for patient financing and to be recognized 
in this way by the DentalTown members who 
are part of such a dynamic dental community. 






In the spirit of reciprocity, we'd like to give 
something back to our loyal Townies. Just give us a 
call and we'll send you "Revitalize Your Practice to 
Realistic America: Faster, Easier, Cheaper" featuring 
Dr. Howard Farran with our compliments. 




Again, thank you! 






Rachael Stutzman 

Sales Manager, CareCredit 









Call 800-300-3046 x4519 for your FREE Audio 
Tape or CD featuring Dr. Howard Farran 




CareCredit' 

Patient Payment Plans 

800-300-3046 x4519 

carecredit.com FREE FACTS, circle 35 on card 
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MESSAGE (BOARDS: A Townie discussion from www.dentaltown.com 



Does a newly built office pay? 



zahnmann 
Newark, OH 

Posts: 41 

Reg.: 9/7/2002 



Posted: 1 /3/2004 6: 1 7:53 AM Post 0 of 2 1 

1 am considering using T.H.E. design for a new office. I took their office design course last 
year and the owner (Dr. Harry Demaree) seems to be a bright guy and really knows what he 
is doing. 

My current office is in an old house and is about 1700 sq ft., has poor patient flow and seems 
to be hindering my practice growth. Several dentists in town have built nice new offices 
recently (in the past several years) and it seems that they have been very successful. If you 
have built a new office recently, please reply with some insights: 

1 . Have you noticed an increase in new patient flow? 

2. Have you noticed an improvement in case acceptance? 

3. Has the production increased to the point that you can cover the increased debt service? 

4. Has it affected the way you practice dentistry? 

5. Who designed your office and are you happy with their work? 
Any other observations will be appreciated. 



Urn 




sandyspardue 

Louisiana 

Posts: 2,439 
Reg.: 8/21/2002 



jawbreaker 

Summerville, SC 
Posts: 2349 

Reg.: 10/6/2001 



ezdds 

Green brae, CA 
Posts: 36 

Reg.: 2/14/2002 



Howardmgm3 

Posts: 94 
Reg.: 9/16/2003 



Posted: 1/3/2004 10:08:26 AM Post 1 of 21 

I rarely recommend a doctor build a new office, but I often recommend adding a chair or two. 
You can't let your building control your income or potential. After doing a true practice eval- 
uation 1 can tell you what your potential income and patient flow could and should be. Do not 
limit your potential.. "Build it, and they will come." I heard that somewhere. 

Posted: 1 /3/2004 10:21 :51 AM Post 2 of 21 

What do you mean by "poor patient flow"? Do you mean a lack of new patients or a poor 
physical facility that hampers movement of patients? One can have a "Ferrari" of an office, 
but if it's driven by a @$%, it isn't going to do well. On the other hand, one can have a "Ford 
Escort" of an office, but if the "driver" is a great people person, has great "bedside manner," 
and has a terrific staff it will do very well. Know what I mean? 

Now, I'm not making any judgments about you personally, since I don't know you. What I'm 
saying is a nice, new, expensive office ain't gonna make a big difference if the doc and staff 
aren't making the patients feel comfortable. If an office is clean, presentable, up-to-date and 
easy to find and get to, you can do very well in it. 

.Posted: 1 /3/2004 11:01 :42 AM Post 3 of 2 1 

Zahnmann, like everyone else mentioned— what is hindering your pt flow? If the office is 
poorly laid out, how about redesigning/rearranging it to allow "better" pt flow? Like others 
have said, you can almost do as much dentistry as you like from a really small office if it 
works well. Let us know! 

Posted : 1 /3/2004 1 1 :48:44 AM Post 4 of 2 1 

I slightly disagree with Sandy. I was nowhere near capacity at my old office and my practice 
was stagnant there. I decided to move down the road a quarter of a mile into my own build- 
ing. Harry and T.H.E. designed my new office (renovated an old house) and the first year my 
practice increased by 75%. By three years 125%. I now have a much more attractive office 
both inside and out, and more efficient. I'm the same dentist on the same road, but my prac- 
tice is much healthier. 
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5 out of 5 dentists agree: 
it's Lightyear for digital x-ray... 



...They just can't agree why. 



"I saved 35% 

because Lightyear 
sells direct." 



"The Lightyear 
handheld saved 
me from buying 
computers for my 

operatories." 



"i was impressed by 
the image quality - 

the highest 
resolution available." 



I liked the 5-year no-worry 
warranty -included 
at no extra charge." 



"Lightyear has the 
thinnest sensors - 

the most comfortable 
for my patients." 




Dental Products 

^^chclirsicle J Find out what 8615 Lightyear apart ~ and wm/ we re * c fastest - 

productsy growing digital x-ray company. Call toll-free 866.946.2431 < 
visit www.lightyeartecknology.com. 



TECHNOLOGY 



FREE State-of-the-Art Handheld Computer! 



866.946.2431 



www.lightyeartechnology.com 
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MESSAGE BOARDS: A Townie discussion (from www.dentaltown.com 



How does Sonicare compare to other toothbrushes? 



tmtrtw 
New Jersey 
Posts: 8 

Reg.: 11/1/2003 
clivus 

Poplar Bluff, MO 
Posts: 856 

Reg.: 2/11/2002 

da ve vocal 
Columbus, OH 
Posts: 72 

Reg.: 5/25/2001 



Posted: 11/11/2003 11:31:10 AM Post Oof 14 

Just had a lunch-and-learn with the Sonicare rep. Thought 1 would be bored out of my mind. 
What a great presentation. Does anyone out there use Sonicare? It looks great compared to 
Oral-B. 

Posted: 11/1 1/2003 1 1:45:08 AM Post 1 of 14 

I got my first Sonicare 10 years ago to help clean around my braces. I think they are excellent 

and we recommend them to patients. My wife uses a separate head for cleaning her jewelry! 



Posted; 1 1/1 1/2003 1 1:45:21 AM Post 2 of 14 

I had used the Sonicare for two months and I believe it is not as effective as the Rota-dent. 
My case may be different because I have an implant on #9. Terrible odor coming from the 
implant side when I flossed. Used everything to help in that area. Listerine. plastic instru- 
ments. Clorox, manual brush. Now that I switched back to the Rota-dent, my wife will kiss 
me again. Haven't used the Oral-B. 



rerdds 

Park Ridge, IL 
Posts: 94 

Reg.: 4/23/2002 



Posted: 1 1/1 1/2003 3:12:56 PM Post 3 of 14 

We have been recommending and selling Sonicare in our office since they first came out 8-10 
years ago. I have personally used one for that long. During this time we have only had two 
returned by patients...both had pacemakers and the info with Sonicare says it is contraindicated 
(we missed that). 

There is no question in our minds every patient who uses a Sonicare has better oral hygiene 
than with any other cleaning device, toothbrushes, Rota-dents, etc. I wish every one of my 
patients used one, but maybe we have about 35% of the practice using them now. My prob- 
lem is not the device itself, but the company philosophy has become somewhat abrasive in 
my opinion. 



slcdentist 

Salt Lake City, UT 

Posts: 218 

Reg.: 5/4/2002 



Posted: 11/1 1/2003 3:25:15 PM - Post 4 of 14 

I use a Sonicare. but after Cochrane Report/Review I wonder. This review was published in 
the ADA journal ("Manual Versus Powered Toothbrushes: The Cochrane Review." Niederman 
R., pp. 1240-1244, J ADA 9/03). It was a review of mechanical toothbrushing studies. Each 
study was critically evaluated as to its validity. After throwing out a large number of pub- 
lished studies, the remaining studies were compiled or averaged. A reciprocating head proved 
most effective (Oral-B). Sonic heads proved less effective than manual toothbrushing. I don't 
know what this means other than I guess anybody can find a study to support their claim. 
This Cochrane Review seemed like it should be unbiased and unmotivated. My own personal 
experience is the Sonicare does a good job. I think most of the difference I notice is from 
brushing longer. Emotionally it seems like it ought to be better. 




blazeheliski 
Oregon 

Posts: 555 

Reg.: 5/16/2002 



Posted: 1 1/1 1/2003 3:29:49 PM Post 5 of 14 

We have sold Sonicare. Braun and Rota-dent in our office for years. Our office experience has 

better results with the Braun and Rota-dent. That is just our office. 
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: Changing Smiles, Changing Lives 

: I 


Find Out. . . . 

• Why an additional 35 dentists have joined us this year 

• Why our doctors earn well above industry norms 

• How to reduce administrative stress in your practice 

• How to increase your practice profitability 

• How to affiliate yourself and your practice with us 

• How we continue to add 25-35 new practices each year 

• Why we founded the Institute at Heartland Dental Care 





HEARTLAND 
^-DENTAL CARE 
Personal attention | Professional excellence 




<1 II ■ 



We are a collection of hometown dental practices and provides quality, life- 
time care to all patients Our motto is "Doing the Right Thing for the Right 
Reason in the Right Work Environment" We are a clinically based com- 
pany that focuses on what is best for the patients. 

Careers 

We offer a career in dentistry unlike any other in the industry! We have 
openings available for the following positions: 

• Dentists 

• Hygienists 

• Dental Assistants 

• Business Assistants 

• Regional Administrators 

Practice Vision 

Our consulting services provide the opportunity for dentists to have a more 
successful practice with less stress, extensive training for themselves and 
their team, and an experienced management team focused on achieving 
mutually desired results. Doctors can utilize a management team and re- 
move the administrative hassle without relinquishing ownership of their 
practice. 



FREE FACTS, circle 50 on card 

www.heartlanddentalcare.com 

Contact Jeff Schuette today at 866.544.5100 

1200 Network Centre Drive | Effingham, IL 
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MESSAGE BOARDS: A Townie discussion from www.dentaltown.com 



Tri-Clip—What A Joke 





Eg 


1 



dkimmel 
Bayonet Pt., FL 

Posts: 5,111 

Reg-: 7/6/2000 



Posted: 1 /27/2004 8:51 :46 AM Post 0 of 54 

Have you taken a look at the Tri-CIip? Marshall White is a great guy and I have a lot of 
respect for him but give me a break. This thing is out there, way out there. Many years ago 
Ray Bertolotti promoted the BiTine rings. That system just made sense and has worked well 
for years. If something works well for you, why change? 

Like I said, I like Marshall, but I have been avoiding him. I did not want to mess with this 
thing. Marshall caught me! He did the one thing that gets me every time, he asked me to try 
them. I am a sucker when a friend asks me to try something. The things came in Thursday 
arid the staff gave me "the look." You know the "What the hell is this doc?" look. 1 told them 
not to worry, we would try it once and the pitch it. I tried it this morning. I hate to tell you 
this Marshall! 1 really hate to tell you this! 1 was wrong! Yep, wrong! 

The Tri-CIip is an incredible thing! The BiTine rings now go to the bottom shelf. It was easy 
to use. I mean pop it on. release the wedge and fit the contact. No playing around with the 
matrix or the wedge. Speaking of wedges. This wedging system should be a stand-alone prod- 
uct. Even if you don't use the Tri-CIip (BIG MISTAKE) pitch those hard plastic or wooded 
wedges. These are the wedges that really work. Even in concavities! 

Marshall thanks for giving me the push to try the Tri-CIip. If you have not tried them 
please do. You won t regret it! 



DeanMoriarty 
Beaver Dam, WI 
Posts: 1,529 

Reg.: 9/17/2001 



Posted: 1/27/2004 8:57:21 AM 
How can I get some samples? © 



Post 1 of 54 



spruster 
Akron, OH 

Posts: 739 

Reg.: 12/23/2001 



Posted: 1 /27/2004 10:48:22 AM Post 6 of 54 

Dean, just order a trial pack. There is a complete satisfaction guarantee with this product. I'm 

waiting for mine to come in the mail. 



marshall_white_dmd Posted: 1/27/2004 1 1 :48:53 AM Post 12 of 54 

THoDent USA, Ltd. www.Tri-Clip.com is where you order it in the USA and Canada. Triodent.com will work too, 
Newark, OH but that's Simon McDonald's New Zealand and international site. North American orders 

Posts: 6,290 made there come to me for fulfillment. 

Reg.: 8/14/2000 Both sites are chock full of info that'll answer all the questions anyone might have. If any remain, 
post here, private message me or email marshall@triclip.com. My cell is 740-322-3181. 

Thanks, Dkimmel, for that review! I am really pleased to hear you like them as much as I do! 



timdds 

San Diego, CA 

Posts: 353 

Reg.: 1/4/2002 



Posted: 1/27/2004 12:29:31 PM Post 15 of 54 

They are as good as Dkimmel said. I also agree the wedges are the most useful part of the 
system. The trial kit I ordered came with a baggie of extra wedges I've used on their own 
with the GDS matrix system. I've never seen anything better for sealing concave gingival 
margin contours. Brilliantly simple stuff. 

My only knock, and it's minor, is that I don't use them for all situations. The Tri-Clips only 
fit if you fully open the proximal contact. 

Definitely worth ordering for anyone who's hesitating. 

Continued on pope 9A 
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